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I concur with the fact that the sales and marketing department remains most businesses’ focus in the 21st century. The strategy serves to increase sales by engaging customers into thinking about what a company has to offer. Unlike in the past, companies don’t determine marketing strategies. Consumers control the market by making conscious choices that rely on emotional appeal and lesser time wasted. Businesses in the current times rely on customer reviews on social media platforms than ever before. The marketing methods have to shift to reach a greater market share. The rapid advancements in the digital technologies present an opportunity and a significant challenge to the people in sales and marketing departments. 
I also agree that the most significant market audience in the current era gets presented online; hence organizations that invest in internet adverts have a more significant competitive advantage. Consumer behavior awareness remains crucial to attract permanent clients and accordingly build brands. People have gotten informed on the importance of spending less and checking on the price tag. Permanently, firms must get enough market responses to streamline their products according to the final user needs. The awareness also serves to educate on the advertisement methods and marketing trends that best fit specific consumer segments.
